Getting In Touch With The Advertising Industry 

This assignment is designed to get the student out of the standard classroom experience and expose them to the realities of the industry (both good and bad). The assignment involves the students interviewing a local business which provides some type of advertising service. We have learned that the students come away from the experience with a good appreciation for the industry. We have also found that most of the advertising businesses are very helpful and usually provide very candid information. 

The students are provided with a list of businesses (via the Yellow Pages™) that provide advertising services in the local or regional area, and the instructor coordinates the allocation of the businesses so that there is no overlap between students. It is usually a good idea to give the students between two and three weeks to complete the project, because it often requires some time and effort to set up the interview. The following is list of business types that provide advertising services that students are generally interested in: 

	· Advertising Agencies 

· Broadcast Television Stations 

· Local Cable Companies 

· Outdoor Advertising 

· Internet Services 
	· Radio 

· Direct Mail 

· Newspapers 

· Magazines 


The typical assignment sheet is provided below: 

· This is an individual assignment. 

· You will each be given a different local company. 

· Each company is involved in the advertising industry. 

· You will need to interview the company that you have been assigned. 

· The interview can be conducted in person or via the telephone. 

· During the interview, you should address each of the following issues, plus 3 other issues that you may feel are relevant to that particular company. 

1. What advertising services do they provide? 

2. What are the top three types of businesses or industries which advertise or utilize their services? (Do not ask for specific names of the companies!) 

3. Do they use a professional sales force or do most of their clients come to them? 

4. What are the advertising rates or fees? 

· Percentage 

· Per Minute 

· Per Page 

· Production costs 

· Etc. 

5. What qualities or professional requirements do you look for when hiring or think are necessary to be successful in the advertising industry? 

· If the company has a "media kit", it will answer a lot of questions. Try to obtain one, if they have them available. 

· You should prepare a two page (typed) report which details your findings. 

· You should also be prepared to present a 3-5 minute overall summary of your findings. 

This project can be incorporated into most advertising, promotions, and/or integrated marketing communications courses. The students are sometimes hesitant at first because they don’t like to interview or talk to real people, but they usually come away from the experience very excited. Overall, the assignment helps the student learn and grow in regards to the industry.
