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Lesson Title:  Choosing a Name

Competencies:  

17.2
Demonstrate the brand name development process

17.2.4 Create a list of potential brand names

17.2.5 Participate in the selection of the names most appropriate for further testing

17.2.6 Obtain consumer reactions to selected brand names

17.2.7 Evaluate consumer reactions to selected brand names

17.2.8 Conduct basic trademark and copyright searches

17.2.9 Participate in the final selection of brand name

17.2.10 Identify resources to conduct trademark and copyright searches 

Objectives:
· To identify things to consider when selecting a name for your business

· To develop a list of 30 possible names for the business you’ve selected

· To narrow the list to the five best names by conducting market research

· To conduct trademark and copyright searches on the names

· To select a name for the business 

Teaching Aids:
· “Choosing a Name” Worksheet

· US Patent & Trademark Office Website (http://www.uspto.gov)

References:

“Steps to Small Business Start-Up,” Linda Pinson & Jerry Jinnett 

Preparation of the Learner:

Show students a list of names of companies and ask them to identify what they do.  Based on the name, would they buy from the company?

Presentation:

· Avoid cute and clever names.  They do not project a businesslike image.  

· Beware of using creative spellings.  It may be difficult for customers to remember, and as a result they may have difficulty locating you in directories.  In addition, your company name may be frequently misspelled.

· Make your name descriptive to advertise your product or service.  The consumer who sees your name will immediately associate it with the product or service you provide.  For example, “Royal Office Supply” tells the consumer that you are in the office supply business.   “Anderson’s financial Services” lets us know that service is being provided.  “Anderson and Associates” does not.  While conducting business, we all collect business cards.  Later, when we look through the cards, we often haven’t a clue as to the nature of a business if the name is not descriptive.  Get some advertising mileage out of your business name.

· Try not to make the name restrictive.  Do not make your name so specific that you cannot expand your business without that name losing its descriptive quality.  You may start by providing one service and later wish to expand into providing auxiliary services or related products.  If you have a repair service and plan to expand into sales, you will not want to name your business “Action T.V. Repair.”  This would require a name change if your customers are to know that you also sell television sets.  It is not always possible to anticipate the directions your company might take, but try to project your future growth.  It is difficult to change your business name once established.  You risk losing the customer base and the good name that you have built.  (NCR, EDR)

· Keep your name short and pronounceable.  Complicated names are hard to remember.  Also, long names will not fit on computer generated mailing labels.  A business named “Out of Your Mind… And Into the Marketplace” often got mail addressed to “Out of Your Mind.”  The shortened name did not add to their credibility.

· Consider alphabetical listings in directories.  It is to your advantage to be closer to the A’s that to the Z’s.  You have a captive audience through your directory listings.  Consumers and clients do not look through business and professional directories unless they are trying to locate products or services.  They generally look through the first few listings when deciding who to call. (A Aable Rents)

Application & Assessment:

· To develop a list of 30 possible names for the business you’ve selected

· To narrow the list to the five best names by conducting market research (survey classmates)

· Conduct trademark and copyright searches on the names using the USCTO website.

· Select a name for the business 

Students will turn in the list of 30 names developed, the results of their survey, the results of the Trademark Search, and the final name selected for their business.  

