MARKETING EDUCATION

LEARNING PLAN
COURSE
Marketing/DECA I
APPROXIMATE # OF DAYS:

5 Days
CONCEPT/TOPIC:   Co-Branding Strategies

Instructional Area(s): Product/Service Management, Promotion
	Performance Elements:
1. Employ Marketing information to develop a marketing plan
2. Manage promotional activities to maximize return on promotional efforts.
3. Understand the use of an advertisement’s components to communicate with targeted audiences.

4. Employ marketing information to plan marketing activities.



Marketing Standards (Measurement Criteria) to be assessed:

	Explain the components of advertisements (SP)

Explain the importance of coordinating elements in advertisements (SP)

Explain the concept of market and market identification (CS) *

Explain the concept of product mix (PM:003) (SP)

Describe the nature of product bundling (PM:041) (SP)

Explain types of advertising media (PR: 007) (SP)



RESOURCES 

Teacher
Student

	Marketing Essentials – TWA
MarkED LAP: Brand New World – Teacher Edt.

Branding PowerPoint


	Marketing Essentials
MarkED LAP: Brand New World

Student Laptop


PROCESS/ACTIVITIES 
	


Actions To Take: (Homework, Leadership Activity, Community Service, Industry/Community Experience—job shadow, internship, etc.)

	


EVALUATION TECHNIQUES: Assessment Activity? Assessment Tool?
	Written Research Paper
Assessment by Rubric



Branding is an important part of establishing the image of a company and its products.  Branding has been shown to increase customer loyalty, increase sales, and introduce new products to consumers.  You are to select one manufacturer brand and analyze the company’s history, how it has used its brand to build its image, customer loyalty, and revenue.  You will then develop a branding strategy that will effectively help increase the company’s revenue.  The Branding Strategy that you implement for this company is a Co-Branding Strategy where you will select Brand that compliments the one you have selected.

Objective:

To analyze a current manufacturer brands and brand advertising techniques including:

1. The History of the Brand

· Structure of the Brand (including brand name, brand mark, trademarks)

· Competitors

· Market Share in dollars

· Revenue History

· Target Market

2. Current Brand Promotion

· Advertising Campaigns

· Other forms of promotion

3. Creating a Co-Branding Strategy that will increase sales

· Select another brand to implement your strategy

· Create an ad campaign

· Analyze and explain IN DETAIL how this plan will increase sales by reaching different target markets

Research Outline:

You will write a minimum 4-page (not including the coversheet, table of contents or works cited) research paper in business written format.  Business format includes one-inch margins, Times New-Roman 12-pt font, numbered pages, section headings, executive summary and a table of contents.  The outline is as follows:

I. COVER SHEET

a. Title

b. Name

c. Class

d. Date

II. TABLE OF CONTENTS

III. EXECUTIVE SUMMARY

a. A one-page description of the project

IV. Introduction

a. Description of the business and the target market

i. Include company history, competitors, revenue history, and market share

b. Detailed description of the brand

i. Include trademark attributes

ii. Brand history

V. FINDINGS

a. Analyze the brand’s current promotional activities

b. Current advertising campaign

i. Advertising Dollars

ii. Media types used

iii. Other promotional activities incorporated

VI. CO-BRANDING STRATEGY

a. Define the goal

b. Identify a complimentary brand

i. Explain how this co-branding will help your current brand

c. Create a new advertising campaign

i. Detail the theme of the campaign

ii. Select media outlets that will be used

iii. How will this campaign benefit both companies

d. Describe how the campaign will reach the targeted market and

e. Conclusion of how your campaign will achieve the goal.

      VII. WORKS CITED


      a.   In MLA Format – 3 sources

Grading Rubric:
	10

8

6

0
	Points =

Points =

Points =

Points =
	Meets Expectation

Approaches Expectations

Below Expectations

Does Note Meet Expectations


	Formatting
	Comments
	Score

	Margins, table of contents, etc…
	
	

	Executive Summary
	
	

	Introduction
	
	

	Description of the Company and Target Market
	
	

	Description of Brand
	
	

	Findings
	
	

	Analysis of current promotional activities
	
	

	Current Advertising Campaign
	
	

	Co-Branding Strategy
	
	

	Definition of the goal and complimentary brand
	
	

	Creation of the Advertising Campaign
	
	

	Description of hoe the campaign will reach a target market and achieve the goal
	
	

	Works Cited
	
	

	MLA Format – 3 Sources
	
	

	Grammar
	
	

	
	Total out of 110 Points
	


