MARKETING EDUCATION

LEARNING PLAN
COURSE:  Introduction to Marketing
APPROXIMATE # OF DAYS:

9 days
CONCEPT/TOPIC:   Economics

Instructional Area(s):Economics and Emotional Intelligence 
	Performance Elements: 
· Understand economic systems to be able to recognize the environments in which a businesses function.
· Acquire knowledge to the impact of government on business activities to make informed economic decisions.
· Apply ethics to demonstrate trustworthiness. 

· Implement teamwork techniques to accomplish goals.
· Manage internal and external business relationships to foster positive interactions.




Marketing Standards (Measurement Criteria) to be assessed:

	Explain the types of economic systems (EC: 072) (CS) *
Explain the concept of competition (EC: 012) (CS) * 

Identify factors affecting a business’s profit (EC: 010) (CS) *
Determine the relationship between government and business (EC: 008) (CS) *

Demonstrate responsible behavior (PQ)

Demonstrate honestly and integrity (PQ)

Demonstrate ethical work habits (PQ)

Participate as a team member (EI: 045) (CS)*
Treat other fairly at work (PQ)

Foster positive working relationships (EI: 037) (CS)*



RESOURCES 

Teacher
Student

	Marketing Essentials
Computer Lab and Printers
	Marketing Essentials
Computer Access

Thumb drive or CD




PROCESS/ACTIVITIES 
	See folder for resources:  Student assignments and rubrics


Actions To Take: (Homework, Leadership Activity, Community Service, Industry/Community Experience—job shadow, internship, etc.)

	Day one:  Explain Jigsaw teams to class and go over assignment.  Answer questions, pass out Jigsaw Group Tips to the assigned groups. 
Day two: Computer Lab   Have students read and research.
Day three-Day five:  Computer Lab.  Have students work on project.

Day six-Day eight:  Have students present; two groups a day.  Have students take notes while listening to other groups.  Pass out review sheet.
Day nine:  Unit test


EVALUATION TECHNIQUES: Assessment Activity? Assessment Tool?
	Rubric for Presentation
Unit test




