MARKETING EDUCATION

LEARNING PLAN
COURSE: Marketing 2


APPROXIMATE # OF DAYS: 5 days

CONCEPT/TOPIC:   Marketing Information Research Decision Making

Instructional Area(s): Marketing Info Management, communications, information management

	Students will present a minimum of 4 possible solutions to increase sales for a multi-ethnic business
that is requesting help. Students will utilize technology to present their ideas to “store management”.

Performance Elements: 
1. Utilize information-technology tools to manage and perform work responsibilities.
2. Acquire foundational knowledge of marketing-information management to understand its nature 
and scope.

3. Read to acquire meaning from written material and to apply the information to a task.

4. Apply verbal skills to obtain and convey information.



Marketing Standards (Measurement Criteria) to be assessed:

	Demonstrate basic web-search skills (IM: 263) (PQ)
Demonstrate basic presentation applications (IM: 265) (PQ)

Describe the need for marketing information (IM:012) (CS) *
Explain the nature and scope of the marketing-information management function(IM:001) (SP)

Explain the role of ethics in marketing-information management (IM:025) (SP)

Describe the use of technology in the marketing-information management function (IM:183) (SP)




RESOURCES 

Teacher
Student

	Jane Walburn/Debbie Roberts
Computer lab

Powerpoint

Webpage Samples of Ethnic Grocery Stores in
Greater Seattle Area

www.uwajimaya.com
	Marketing Essential Text
Computer Access



PROCESS/ACTIVITIES 
	Lecture/discussion

Break students in group of 2

Students discuss and describe the need for marketing information

Students create and use secondary data collection tools
Students conduct interviews with students, staff, family, friends

Students prepare powerpoint presentation 
Students present their presentations to the class 



Actions To Take: (Homework, Leadership Activity, Community Service, Industry/Community Experience—job shadow, internship, etc.)

	


EVALUATION TECHNIQUES: Assessment Activity? Assessment Tool?
	Rubric



