MARKETING EDUCATION

LEARNING PLAN
COURSE:  Marketing 1
APPROXIMATE # OF DAYS:
3-4
CONCEPT/TOPIC:   The Marketing Mix (4 Ps)

Instructional Area(s):

	Marketing
Channel Management

Pricing
Promotion

Product/Service Management



Marketing Standards (Measurement Criteria) to be assessed:

	Explain the nature and scope of channel management (DS:001) (CS)
Explain the nature and scope of the pricing function (PI:001) (SP)
Explain the types of promotion (PR:001) (CS)
Explain the nature and scope of the product/service management function (PM:001) (SP)



RESOURCES 

Teacher
Student

	Marketing Essentials Text
Ppt/overhead

Sample Project

	Marketing Essentials Text
Posterboard (8/5” x 11”)

Markers

Computer

Glue

Scissors


PROCESS/ACTIVITIES 
	


Actions To Take: (Homework, Leadership Activity, Community Service, Industry/Community Experience—job shadow, internship, etc.)

	Read/discuss the marketing mix using the text, ppt and/overheads. 1 class period
Distribute the directions for the marketing mix quiz (see below).
Show sample project as an example.

Allow 2 class periods to complete project or assign as homework.




EVALUATION TECHNIQUES: Assessment Activity? Assessment Tool?
	Project assessed by rubric.



QUIZ 3—THE MARKETING MIX 
Name___________________ Pd._____
[image: image1.jpg]



You will demonstrate your understanding of the marketing mix (the 

4 Ps) in the project described below. Pages 22-23 in the Marketing Essentials text reviews this information.

Directions:

For each of the marketing strategies (product, place, price, and promotion):

1. List and define the strategy. 

2. Find a current example (an article not an advertisement) of the strategy in the newspaper, a magazine, or the Internet—attach.

3. Write one to two sentences describing how your example relates to the strategy.

Points will be subtracted from the total points earned for not following these guidelines when submitting your project:

1. Use one sheet of 8 ½ x 11 paper per strategy.

2. Include a title page (which states the title of the project, your name, and class period—may include a graphic if you like)

3. Organize your work in a neat and orderly fashion.

Staple this direction sheet to the back of your project.


List &

Written


Grading:
Define
Example
Explanation/Example
Total
Product (5 points)
2
1
2
_____

Place (5 points)

2
1
2
_____

Price (5 points)

2
1
2
_____

Promotion (5 points)
2
1
2
_____





Sub Total
_______







Title page (up to -3)
_______




Neat, organized, followed




directions (up to -2)
_______





Total Points Earned
_______

Due on or before: ____________________


M    R
Late work results in 3rd try points when mastery is met!

Mastery = 80% (16/20)
