MARKETING EDUCATION

LEARNING PLAN
COURSE

APPROXIMATE # OF DAYS:


CONCEPT/TOPIC:   

Instructional Area(s):

	Types of business ownership
Concept of Marketing strategies

Market identification and competition

Channels of distribution

Communication




Marketing Standards (Measurement Criteria) to be assessed:

	Explain the types of business ownership
Explain the concept of marketing strategies

Explain the concept of market identification and competition

Explain the nature of channels of distribution

Communication:  student is able to receive, analyze, and communicate information




RESOURCES 

Teacher
Student

	Carol Jackson

	


PROCESS/ACTIVITIES 
	Marketing Plan Outline:
Summary

Competition Analysis

Target Market

Marketing Plan 

Pricing techniques

Place tactics

Promotional tactics




Actions To Take: (Homework, Leadership Activity, Community Service, Industry/Community Experience—job shadow, internship, etc.)

	For your presentation you are to do a power point including all sections of the marketing plan


EVALUATION TECHNIQUES: Assessment Activity? Assessment Tool?
Power point presentation assessed by rubric
	


