Sports Drink Product Development Project

You and your partner are doing marketing product development for a new client.  The company is entering the “active thirst market”.  The market has been dominated by Gatorade but there is increased competition from several “flavored water” brands.  Your task is as follows:

1. Marketing Research: Do secondary research on two competitors, each on a separate page. Include in your research a brief history of the company, market share, product options and their strengths and weaknesses. Do they use a celebrity to endorse the product? 

Include graphs if available.

2. Product Development: Develop a product sample.  You can use an existing sports drink bottle and include your product label. Your label must contain, name, logo, slogan, bottling information and nutritional information.  

3. Product Explanation: Complete a one page explanation of your product.  Include information about your product, target market, ideas for distribution and pricing information.  Endorsement?

4. Website: Make a “mock” webpage for your business using either publisher or PowerPoint. Use the Gatorade website as an example.  Your navigation bar must have at least 4 options.  The site should include your company name, information on your product, your logo, and slogan. 

5. Presentation: You will share your product ideas with the class in an oral presentation. You must show the example of you website and your product sample.  Other visuals are optional and could result in extra effort points.  Presentation should include key points covered in your written report.

See the attached rubric for scoring criteria.

