MARKETING EDUCATION

LEARNING PLAN
COURSE
Entrepreneurship/Store Ops 
APPROXIMATE # OF DAYS:

1 to 2 Days


CONCEPT/TOPIC:   
Product Mix

Instructional Area(s):

	Product Mix, Pricing, Promotional Plan, Communication (written word), Mathematics 



Marketing Standards (Measurement Criteria) to be assessed:

	Explain the concept of product mix (PM:003) (SP)

Generate product ideas (PM:128) (SP)

Identify product opportunities (PM:134) (SP)

Identify communications channels used in sales promotion (SP)

Write executive summaries (CO:091) (SP)

Identify the elements of the promotional mix (PR:003) (SP)




RESOURCES 

Teacher
Student

	Marketing Essentials
Labs


	Will need:
Computer (Word processing software)

Internet Access




PROCESS/ACTIVITIES 
	Product Mix

Store Entrepreneurship

Quality Work 
(Rough Draft – work in progress)
Purpose:  Students will gain a stronger understanding of the school store (The Pause) product mix, target audience, pricing, and district regulations.

Direction:  Students will brain storm, research a new product to bring into the school store (The Pause).  The product must meet the nutritional requirements as well as meet the needs and wants of the customer.  In a Word document, type up your response to the following steps:

Steps:
1. Brain storm products to sell in the school store (The Pause).  

2. From your list, identify the product you will be researching

3. Answer the following questions:

a. How many Calories does the food contain?

b. Is the Fat content more or less than 40% of the overall Calories?

c. Is the Sugar content more or less than 40% of the overall Calories?

4. If the product exceeds the 40% requirement for Fat and/or Sugar, you will need to identify a new product and re-answer these questions.

5. If the product does not exceed the 40% requirement proceed to the next step.

6. Now, it is time to figure the cost of the product.  Answer the following questions:

a. Price of product?

b. Price per unit?

c. Price needed to make a profit?

d. Price the customers will pay?

7. Identify the promotional plan you would implement to get the word out of the new product.

8. Based on your research and summary, should The Pause (school Store) sell this product?  Why or Why not? 




Actions To Take: (Homework, Leadership Activity, Community Service, Industry/Community Experience—job shadow, internship, etc.)

	Homework and Leadership Activity




EVALUATION TECHNIQUES: Assessment Activity? Assessment Tool?
	Assessment Activity:  Written plan to introduce a new product to the school store

Assessment Tool:      Rubric




