MARKETING EDUCATION

LEARNING PLAN
COURSE Marketing I
APPROXIMATE # OF DAYS:  
3

CONCEPT/TOPIC:   Defining Target Market and Developing 4 P’s for Product 

Instructional Area(s): Pricing, Communications, Promotion
	Performance Elements:
Develop a foundational knowledge of pricing to understand its role in marketing.
Read to acquire meaning from written material and to apply the information to a task.
Acquire a foundational knowledge of promotion to understand its nature and scope.

Understand the use of an advertisement’s components to communicate with targeted audiences.



Marketing Standards (Measurement Criteria) to be assessed:

	Describe the role of business ethics in pricing (PI:015) (SP)
Explain factors affecting pricing decisions (PI:002) (SP)
Apply written directions to achieve tasks (CO:056) (PQ)

Explain the role of promotion as a marketing function (PR:001) (CS)

Explain the types of promotion (PR:002) (CS) 

Identify the elements of the promotional mix (PR:003) (SP)




RESOURCES 

Teacher
Student

	Computer Lab & Printers
Marketing Essentials Text
Supplies for Poster Presentation


	Computer Lab to research product idea and markets
Marketing Essentials Text
Supplies for Poster Presentation
CD and/or thumb drive




PROCESS/ACTIVITIES 
	After using Marketing Essential text to teach the 4 p’s, use the student handout below for project.



Actions To Take: (Homework, Leadership Activity, Community Service, Industry/Community Experience—job shadow, internship, etc.)

	


EVALUATION TECHNIQUES: Assessment Activity? Assessment Tool?
	Rubric (designed by the teacher)
Oral Presentation by student
Written/Keyed Assignment



VALENTINE GIFT PROJECT

With a partner, you are to develop an original gift idea for Valentine’s Day.  

When choosing your target market, you have a few decisions.  Make your selections from the following choices; either:  1) a male or a female 2) the age range of 14-17 or 18-21 or 22-25, 3) student or employed or both, 4) in a long-term relationship or a new relationship, 5) your choice -- you make one other decision about your target market (sports lover, outdoors person, income level, intellect level, movie lover, family focused, etc.).  

Pay close attention to who you are trying to target, then develop your idea.  Make sure this idea isn’t anything rude, crude, violent, illegal, or anything else you know I won’t like!

You will be typing in a one-page report that includes each of the following to present to class and turn in.  You will also need to develop a poster to present, which includes a picture of your product and all the other information (make it look like an ad).


Below are a few questions to read and answer to help you complete this project.

****
PRODUCT (Come up with an original idea)

1. What is the design of your product?

2. What does the packaging look like?

3. What is it made of and why?

4. What is the name of your product?

****
PEOPLE (Target Market)
1. Who is your target market?

2. What were the choices that you made from the list above and why?
****
PLACE (Where Can You Buy It?)

1. Where do your potential customers (target market) generally buy their gifts?

2. Where should the new valentines gift be sold and why?

****
PRICE (How Much Will The Customer Have To Pay?)

1. What is the suggested retail price for your gift?

2. Are there different prices for different sizes, shapes, colors, etc.?

3. Explain your choice, given the prices of competitive products.

****
PROMOTION (Where And How Will You Promote This Product?)

1. In what media should your company advertise the product and why?

2. What should be the main theme or slogan of the advertising?

3. Describe your logo.

4. Perform the promotional jingle that you are going to use.

5. What scheme or community service activity have you thought of to get free publicity for your product? 

** Don’t forget that you will also need:


Drawing of Your Gift Idea, 
Product Name, Slogan, Logo, Jingle (all the fun stuff!) 
